
In partnership with 



Content  

Propaganda  

Contact  

Public and impersonal 







#gains 



After                                      Before  

3 weeks!! 





Wish you were here! #paradise! 





Which would you trust? And why? 
Put them in order of trustworthiness  

A B 

C 

D 
E 





Task 
Write a checklist of things to look 
out for when viewing content 
online. 
 
Remember to think about content 
on websites and social media. Are 
there different things you should 
look out for?  





Content  

Propaganda  

Contact  

Public and personal 



Propaganda is a way of spreading information in order 
to influence public opinion and to manipulate other 
people's beliefs.  
 
It will often involve sharing opinions or information 
which is not impartial in order to drive an agenda.  



How do you think someone / an 
organisation might try and change 

your views or beliefs? 



“Everyone is doing it, you 
should too! You are not cool 
unless you do!” 

“It is all THEIR fault. 
All of society’s 
problems only 
happened once THEY 
came along.  

“Tell us about how you 
feel about student loans 
in 3 emojis    (Being 
“cool with the kids”) 



         “If you do this, your life will 
be better!” 

“If celebrities are doing it, 
then it must be good. You 
should do it too!” 



“Would you rather to be freezing 
all your life, or boiling all your life? 
You only have these options.” 

www.digitaldisruption.co.uk 



“I’ll give you the full story, except 
I will just take out the most 
important part”. 

www.digitaldisruption.co.uk 







Take a step back and ask yourself… 

What is the bigger picture here? 

What am I not seeing? 

Is there a hidden agenda, if so what? 

Who wrote it and why did they write it? 

What do they want me to believe/do? 



Content  

Propaganda  

Contact  

Private and personal 



To make you do something 

To sell you something  

To change your views and beliefs  

To persuade you 

To ask you a question 

To tell you something  



Sometimes situations may appear to 
be quite risky but not pose a great deal 
of actual harm to us and vice versa   

Harm  

R
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An activity for young people (and 
educators to evaluate) the level of 
risk associated with online 
behaviours, the possible resulting 
harm and the potential motives 
behind the behaviour. 



 

Hey, love your pics. You are hot! 

Chat on cam? 

Hey, I saw you with your 

friends at the cinema 

last night. My name’s 

Sam. I’m not a weirdo, I 

promise! Gonna be at the 

cinema again at 7 on 

Saturday, see you there? 

A bunch of us are going to a protest 
outside that animal testing lab 

tomorrow, you interested? Give me 
your number and I’ll add you to our 

WhatsApp group... 

Great game! You should join our 

clan, what’s your gamertag? 

We don’t just play games, we 

want to make a difference in the 

world too. We can teach you but 

our lessons are only for the 

brave... 

I totally agree with your blog, something 
must be done about those people. 

I belong to a group who feel the same. 
Check out this link to learn more and 

then we can chat. 
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Did your graph look something like this? Why? 

Things to consider: 
 
• What are the risks for each 

message? 
• How do the young people you 

work with perceive risk? 
• Could they recognise possible 

motives to help guide their 
decisions? 

• Would they know how to 
escape/exit a situation if they 
felt uncomfortable? 





Tell: 0844 381 4772 
helpline@saferinternet.org.uk 

Report to your DSL/CPO 
Tell an adult  
 
Childline 0800 11 11 or 
chat online  
 
Report and block 
online  
 
Contact the service 
provider  



ceop.police.uk 

www.gov.uk/report-terrorism 



Any questions?  

In partnership with 

Thank you! 
www.childnet.com/trust

me 

onlinesafety.lgfl.net 
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